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Abstract: Background: The introduction of elements of the circular economy requires major structural changes
in economies, the involvement of a wide range of actors, including primarily businesses. However, it is
worth noting the importance of other organizations, including the so-called third sector.

Research objectives: The purpose of this article is to introduce the issue of cooperation of business and
the third sector entities for the development of the circular economy.

Research design and methods: For the purpose of the research paper, the following research method
was used: a classic literature review and case study.

Results: Collaboration between business and third sector providers has enormous potential for develop-
ment and innovation.

Conclusions: In Polish conditions the benefits and possibilities of cooperation between business and the
third sector are not properly appreciated, and they are connected with a huge potential for the entities
themselves and the possibilities of implementing the circular economy.
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1. Introduction

We are currently observing complex processes aimed at transforming the economies of
European Union member states due to the very serious challenges of climate change.

The aforementioned processes have been intensified by the 2008-2010 crisis in the real
economy, and have been initiated in the EU by measures related to the creation of a low-carbon
economy, followed by a circular economy. The purpose of the article is to introduce the issue
of cooperation of market and non-market actors for the development of a circular economy.
The considerations made are based on a review of the literature on the issue of the essence of
the circular economy sensu stricto, the scope of the subject undertaken in the literature in this
regard. Subsequently, attention was paid to issues related to the actors involved in the circular
economy and the creation of new business models. In addition, an analysis of data on coopera-
tion between enterprises and entities of the so-called third sector in Poland was carried out in
order to get acquainted with possible areas for establishing cooperation and thus developing
conditions for effective implementation of the circular economy.
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2. Genesis, concept and conditions of the implementation of circular economy

The crisis of the real economy (2008-2010), preceded by the crisis in the financial markets
(initiated in the United States in September 2007), contributed to discussions and then con-
crete decisions and actions (taken not only at the level of the European Union) on the need for
structural changes in economies so that they are more resistant to similar events in the future.
The essential question concerned the qualitative dimensions of these changes in the context
of human impact on pollution and environmental degradation and climate change. As early as
2007, the need for a green economy was pointed out internationally through the New Econom-
ics Foundation (NEF, 2008), UNEP (UNEP, 2009) and the OECD (OECD, 2011). And in the European
Union, efforts have been made to implement clean ,smart investment”, which ,means invest-
ing in the right skills for tomorrow’s needs; investing in energy efficiency to create jobs and save
energy; investing in clean technologies to boost sectors like construction and automobiles in
the low-carbon markets of the future; and investing in infrastructure and inter-connection to
promote efficiency and innovation” (EC, 2008). The transition to a low-carbon economy has
thus begun. The low carbon economy is based on three direction of actions: increase of energy
efficiency, cut down of greenhouse gases emission and increase of renewable energy. In an
interval also turned to the circular economy, because of its importance in reducing resource
use and waste management. The issue of circular economy is related with one of flagship initia-
tive under the Europe 2020 strategy , A resource-efficient Europe” (EC, 2011), in which we can
read: ,Natural resources underpin the functioning of the European and global economy and
our quality of life. These resources include raw materials such as fuels, minerals and metals but
also food, soil, water, air, biomass and ecosystems. The pressures on resources are increasing.
(...) Itis necessary to develop new products and services and find new ways to reduce inputs,
minimise waste, improve management of resource stocks, change consumption patterns,
optimise production processes, management and business methods, and improve logistics”
(EC, 2011). The circular economy represents a departure from ,a linear model of resource con-
sumption that follows a ‘take-make-dispose’ pattern” (EMF, 2013, p. 6) to circular one. However,
it should be highlighted that the theoretical basis of the circular economy can be traced back
to the 1960s of the XX century and the article ,The Economics of the Coming Spaceship Earth”
by K. E. Boulding (Michalak et al., 2020, p. 60).

The term of circular economy is definitely more presented through features, activities
rather than some succinct, explicit shots. For example, Martin Geissdoerfer et al. describes it
,as a regenerative system in which resource input and waste, emission, and energy leakage are
minimised by slowing, closing, and narrowing material and energy loops. This can be achieved
through long-lasting design, maintenance, repair, reuse, remanufacturing, refurbishing, and
recycling” (Geissdoerfer et al., 2017). In turn Ellen Macarthur Foundation highlights: ,The circu-
lar economy is based on three principles, driven by design:

- Eliminate waste and pollution,
- Circulate products and materials (at their highest value),
- Regenerate nature.

(...) A circular economy decouples economic activity from the consumption of finite
resources. It is a resilient system that is good for business, people and the environment. The
circular economy is a systems solution framework that tackles global challenges like climate
change, biodiversity loss, waste, and pollution” (EMF, n.d).
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According to the European Parlament: ,The circular economy is a model of production and
consumption, which involves sharing, leasing, reusing, repairing, refurbishing and recycling
existing materials and products as long as possible. In this way, the life cycle of products is
extended. In practice, it implies reducing waste to a minimum?” (EP, 2015).

The common elements of these descriptions are the challenges of implementing the circu-
lar economy - pollution and environmental degradation, the climate change, and the need of
changes of production processes and consumption as to use less in much more rational way.

To summarize, circular economy implies:

- changing the approach to the use of resources at the input of production processes,

- designing products in such a way as to use as few resources as possible for its production,
to make the product’s life cycle as long as possible and as little burdensome for the environ-
ment as possible, to be able to repair it and, when it ceases to be useful, to be able not only
to recycle it and recover as many components as possible to be used in another way or to
use these products in another way (giving it a second life),

- changing the approach to the use of wastes at the output of proces.

In the literature, the issue of the circular economy is taken up in a very broad way, including
both the terms and subjective scope. In the first one, the authors presents the following issues:

1. theoretical aspects related to:

- conceptualization according to sustainable development (Korkhonen et al., 2018),

- definition (Ekins et al., 2019; Figge et al. 2023),

- linkage to ecological economics (Korkhonen et al., 2018),

- theissue of transition to circular economy (Ellen Macarthur Foundation, 2013),

— circular economy indicators (de Oliveira et al., 2023),

— circular economy assessment tools (Chrispim et al., 2023);

2. practical aspects related to:

- implementation of circular economy (Mao et al., 2018, pp. 151-170), bariers related to imple-
mentation of it (Galvao et al., 2018),

- public awareness and attitudes about circular economy (Smol et al., 2018),

- adoption of circular economy by sectors, for example by construction sector (John et al.,
2023),

- flow of material (Mao et al., 2018, pp. 87-102), flow of energy in circular economy (Mao et al.,
2018, pp. 103-126),

- natural resource management (Brears, 2018),

- waste management (Ghosh, 2020),

- circular supply chain management (Farooque, 2019, pp. 882-900),

- sectoral transition to circular economy, e.x. textile industry (Harri et al., 2022).

Mentioned above term ,transition”, means ,a change from one form or type to another,
or the process by which this happens” (Cambridge, n.d.). Implementation of circular economy
needs changes related to production processes, the life cycle of products, the waste manage-
ment and also changing consumer practices to more rational and economical ones. Imple-
menting these changes requires an ingenious systemic approach using a range of instruments,
including: legal, political, programmatic, financial, organizational-administrative and educa-
tional ones. They must be interrelated and make it easier for producers to make changes in
production processes (from the | - input, to the end - output) and the products themselves,
and for consumers to consume more rationally and in an environmentally friendly manner.
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Implementation of circular economy needs (Michalak et al., 2020, p. 79):
— conscious and consistent economic policy,
- product and process design,
- new production and consumption models
- consumer attitude.
The introduction of these elements requires different types of tools, instruments, activities
and, very importantly, the cooperation of different actors.

3. The role and importance of business and third sector entities in the circular
economy and cooperation between them

In the literature, in the context of the actors involved in the creation process circular econ-
omy, the most important role is played by companies due to the fact that its essence concerns
the model of economy in terms of production processes. This view is held by, among others,
R. De Angelis. Next thing, which should be highlighted is related which activities and goals of
companies: extractions of materials, using them in process and selling (EMF, 2013, p. 6). They
are therefore important considering, on the one hand, the level of resources used in produc-
tion processes and, on the other, the products offered to customers.

Implementation of elements of the circular economy forces them to act at the input and
output stages. Input requires greater rationality in the amount of resources sourced, but also
waste as base materials for production. And this second element assumes particular impor-
tance, since it is necessary to implement production technologies that will allow the use of
waste, generated in this or other industries, as a basic raw material. This also requires new skills
of production workers. And then it involves also changing products. Sourcing waste from other
partners requires exchanging information, creating and developing cooperation among these
companies. But this is only one dimension of cooperation there are others, with different sub-
jects. Atasu et al. (2021) propose three types of circularity strategies:

- Retain product ownership — the producer rents or leases its product to the customer rather
than selling it,

- Product life extension — Companies applying this strategy focus on designing products to
last longer, which may open up possibilities for markets in used products,

- Design for recycling - Companies applying this strategy redesign their products and man-
ufacturing processes to maximize recoverability of the materials involved for use in new
products. This strategy often involves partnering with companies that have specific tech-
nological expertise or that may be best able to use the materials recovered.

However, mentioned above De Angelis, presents the issue of difficulties conceptualizing
of circular business model: ,The term circular business model, (...), overlaps with the concept
of closed-loop supply chains, and always involves recycling, remanufacturing, reuse or one of
their sibling activities (e.g. refurbishment, renovation, repair)’ (...). CBMs are regarded as tools
for creating value through the circulation of materials and resources once conceived as waste
at the end of life but there are also some shortcomings in this conceptualisation of the CBM.
It does not make explicit links to all the BMs components. Value capture is not considered,
and the description of value creation appears to be used as synonym for value capture and as
if containing elements of the value proposition dimension” (De Angelis, 2018, pp. 58-59). So
this is an issue that needs to be worked out in theoretical terms. However, for this to happen,
it is necessary to practice cooperation not only between companies, but also between com-
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panies and other entities, for example, the so-called third sector. According to Salamon and
Sokolowski (2014) the conceptualizations of it vary across Europe. Department of Social Econ-
omy in Polish Ministry of Ministry of Family and Social Policy defines it as follows: ,the totality
of private organizations, and those operating socially and not for profit, i.e. non-governmental
organizations (non-profit organizations)” (DES, n.d.). In turn National Audit Office in the United
Kingdom highlights: ‘Third sector organisations’ is a term used to describe the range of organi-
sations that are neither public sector nor private sector. It includes voluntary and community
organisations (both registered charities and other organisations such as associations, self-help
groups and community groups), social enterprises, mutuals and co-operatives (NAO, n.d.).

Particular importance of this third sector in circular economy should be attributed to the
area of waste management. For example: ,Third sector organisations (TSOs) make a valuable
contribution to waste management and resource recovery in many areas across Europe. This
is often hidden because due to the nature of TSOs, their value is not quantified, reported and
publicised. As a consequence, their contribution to local, national and international regions in
terms of supporting civil society, alleviating poverty and recovering value from resources is not
properly recognised or appreciated. (...)” (Williams et al., 2012).

Third sector organisations are driven by the need to supply to low-cost household items to
people in hardship; such items include furniture, electrical equipment (e.g. computers, mobile
phones, cookers and microwaves), textiles (clothing and bedding), foodstuffs and children’s
books/toys. They also provide opportunities for long-term unemployed and other socially-
excluded individuals to gain practical skills and re-engage with society, and for anyone to vol-
unteer for the overall benefit of civil society. Many TSOs are regarded as social enterprises — in
order to achieve their social objectives, which also carry environmental improvements, they
contribute to service provision in certain areas. Being not-for-profit and having a low cost work-
force (a high proportion of trainees and volunteers) enables them to operate competitively
with public and private sector services - realising triple bottom-line (TBL) benefits (N.B. the TBL
is a framework for encouraging institutional concern about sustainability and incorporates the
3P’s - people, planet and profit)” (Williams et al., 2012).

4. Cooperation between business and the third sector in the area of circular
economy - Poland

Forms of social action within the third sector can include foundations, associations, enter-
prise cooperatives social cooperatives.

The role of third sector actors in socio-economic life is very important and particularly pro-
nounced in highly developed countries, where these actors show considerable activity, as well
as the scale and intensity of intra- and inter-sectoral cooperation.

The third, being equipped with the right tools to achieve their goals, which are delivered in
the form of social services (Chlebisz, Zak, 2018, pp. 11-12):

- isan expression of the exercise of the right of association and collective action,

- isafactor conducive to the development of democracy, social participation,

- shapes public awareness by providing important, often niche information, influences social
change by making citizens aware of the scale of social problems, the causes of their emer-
gence and the possibilities of their prevention. Entities in this sector can, for example, shape
consumer attitudes, motivate and direct market actors to hold companies accountable, or
consumer boycotts in the case of unethical actions striking at social welfare,

73



KATARZYNA KOWALSKA, PAULINA SZYJA: COOPERATION OF THIRD SECTOR ENTITIES AND BUSINESS...

- undertakes a real fight against social problems, and makes effective the creation of institu-
tions set up to represent the interests of the strata at risk of marginalisation in social and
economic life,

- is not infrequently an inspirer, an initiator, of circular solutions or an enabler of them for
enterprises and other market participants,

- as entities of higher public trust, with greater empathy and sensitivity towards society and
the market, they increase the chances of realising socio-economic development by mediat-
ing the relationship: state-society as well as enterprise-society.

NGOs undertake intra- and inter-sectoral cooperation.

GUS monitors and publishes research on the cooperation of non-profit organisations with
other entities every year. The latest research is from 2021. According to these data, 96,800 asso-
ciations and similar social organisations, foundations, social religious entities and economic
and professional self-governments were active in Poland in 2021. Thus, in 2021, non-profit
organisations mainly cooperated with public institutions. 77.4 per cent (74,900) of organisa-
tions cooperated with the government administration, local government or its subordinate
units. The second most frequently indicated group of entities with which cooperation was
established was other entities of the same sector (50.6 thousand; 52.3%), while cooperation
with enterprises was unfortunately undertaken the least frequently (26.5 thousand; 27.4%)
(GUS, 2021).

NPOs can work in parallel with partners from different sectors. Only 18.7% chose to partner
with all groups at the same time. Cooperation with public institutions and other NPOs was
undertaken by 26.8% and this was the largest group in terms of total cooperation. Coopera-
tion with non-profit organisations and enterprises was indicated by only 1.7% of the surveyed
units, while no cooperation was undertaken by 13.9% of the organisations (GUS, 2021). The
main motives for cooperation between NGOs and businesses are presented in Figure 1.

0.5
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T T T
financial objectives material measures knowledge, experience  broadening contacts

Figure 1: Percentage of NPOs in 2021 by purpose/motivation of collaboration with business
Source: compiled on the basis of (GUS, 2021).

Undertaking joint activities with the business sector was mainly dictated by material
motives. Almost half of the non-profit organisations started cooperation to obtain financial
resources (48.1%), and 39.8% of the units declared that the motivation to undertake joint activi-
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ties with business was the possibility of benefiting from material support (GUS, 2021). It is note-
worthy that less than 29% of the surveyed organisations indicated the motive of acquiring,
knowledge and experience (valuable resources) through cooperation with businesses.

Interestingly, NPOs relatively rarely declared the presence of barriers to collaboration with
other actors. In 2021, their share was: 21.7% for organisations cooperating with the commercial
sector. Attention was drawn in this respect to the lack of knowledge on the part of the part-
ner about the cooperation (11.5%), lack of partnership relations (5.4%), conflict of interest (3%),
possibility of taking over resources (people, capital, knowledge - 2.3%) possibility of losing
independence, reputation (3.8%), unclear regulations and legal procedures (4.2%) (GUS, 2021).

In turn, the Monitoring of innovativeness of Polish enterprises carried out by the Polish
Agency for Enterprise Development (PARP) in 2021 shows that in the case of innovation-active
companies, cooperation with external partners was declared by 53.6% of respondents who
introduced innovations and 58.3% who implemented an innovation project in an ineffective
manner, i.e. interrupted, abandoned or did not complete it (PARP, 2022).

However, it is important to note that third sector entities were not mentioned among the
entities with which firms collaborated in undertaking innovative activities. Public sector enti-
ties; customers, suppliers, competitors; the academic sector; clusters and business environ-
ment institutions played a key role (PARP, 2022, pp. 62-64).

One can only wonder whether and to what extent, within the framework of cooperation
with the public sector and, more precisely, with local authorities, enterprises have cooperated
with third sector entities in the discussed scope. The public sector, looking for cheaper and
bottom-up methods of operation, increasingly seeks to cooperate with the third sector by out-
sourcing various tasks to it.

Companies are entities with particular market potential. The position of many of them is
strong and steadily increasing thanks to the market position they have achieved, the marketing
and logistics assets they have built up, and their outstanding ability to manage these resources.

They secure the growth of their performance largely by participating in various types of
linkages, relational or network arrangements. These can have the function of transferring dis-
tinctive resources, complementing them or strengthening them and overcoming barriers to
market access.

The above-mentioned realities, which are the basis for the success of many companies,
significantly change the conditions of competition in the market, contribute to the raising of
barriers to market access, and to the elimination from the market of companies that are not
able to meet the new requirements. These requirements include, in addition to the need to
reduce traditionally understood business risks (e.g. quality of services, delivery times), also the
reduction of so-called reputation risks and the network-relational organisation of activities.

Such networks can in practice take the form of corporate and cooperative ties. The lat-
ter form of networking/relationality is of interest from the point of view of the work topic
undertaken.

The resources and skills already mentioned are the primary source of companies compet-
ing in the market. These resources can be divided into active resources, which include, among
others, technological and IT infrastructure, and intangible resources, among which employee
knowledge and corporate image dominate. The latter also include organisational culture,
research and development facilities, the information system and customer loyalty. The value of
intangible resources is of particularimportance to companies — as they can be used in different
places at the same time, most often gaining in value.
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The aforementioned resources are in the form of assets whose value is dependent on their
possession of durable (difficult to copy), unique and strategically oriented competences for
their management (Smigielska, 2007). These competencies are derived from the knowledge,
skills and organisational experience of managers and other employees in performing vari-
ous types of tasks more effectively than competitors. Such competences allow for better or
faster exploitation of opportunities and reduction of threats arising in the environment. These
include, among others, solving consumer problems in a unique way, motivating and develop-
ing the skills of employees, creating and developing relationships with stakeholders.

It can therefore be said that resources and the skilful sourcing and management of them
determine the success of market players.

Another author emphasises that the foundation of an efficient organisation is cooperation,
responsibility and commitment. These are key skills that increase a company’s chances of suc-
cess in the market (Kozielski, 2017).

This cooperation can be carried out with different stakeholder groups, one of which are
third sector actors.

The manner and effects of such cooperation depend on the model of cooperation pursued
within the framework of this responsibility.

In the traditional approach to social engagement, companies have pursued charitable or
philanthropic activities. Today, they seek strategic solutions that minimise the broader risks
of the business and maximise the company’s chance of success in the long term. Companies,
especially the largest ones, are seeking solutions that are effective while taking into account
sustainability principles, including environmental issues (FOB, 2014, pp. 23-26).

In this optic, companies are increasingly pursuing a model called strategic philanthropy.
Through it, the company not only builds long-term positive relationships with the external
environment, but also engages and builds the sensitivity of its employees, among others, in
cooperation with the third sector. The company not only donates money to social causes, but
also mobilises the skills it has and the relationships it has with other actors (FOB, 2014).

A model that combines the economic goals of a company with the social goals of a particu-
lar enterprise is cause-related marketing (CRM). An example of a CRM activity could be donat-
ing a percentage of the profit from the sale of a product to a specific social cause or NGO (FOB,
2014).

A marketing innovation that fits in with the CSR trend and the circular economy model are
social marketing solutions in the form of Corporate Social Marketing (CSM). It refers to mar-
keting activities aimed at bringing about a lasting change in the behaviour (especially con-
sumption) of customers. This type of marketing makes it possible to simultaneously introduce
a socially relevant change and create a market for a new type of service or products (FOB, 2014).

An example of such an innovative marketing strategy on the Polish market, meeting the
criteria of CSR and CSM, can be the ,Conscious Energy’ programme run by RWE Polska. The aim
of the campaign was to bring about permanent changes in the way energy is used. Specialised
educational materials were developed for this purpose, including the ,RWE Home Guide”. In
addition to the public sector, non-governmental organisations can also be good partners and
even initiators of such projects; due to their social and environmental credentials, they can be
valuable partners for similar projects (FOB, 2014).

Project partnerships and especially strategic partnerships of a long-term nature (FOB, 2014)
are also of great importance.
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Collaboration with the third sector is also a valuable source of business innovation and third
sector opportunities.

As an example of fruitful and circular cooperation between partners, AmRest’s innovation,
the Harvest Programme, started in January 2017 and operates in more than 240 KFC restau-
rants in five countries: Poland, Spain, Bulgaria, Serbia and Hungary (approximately 35% of all
units). AmRest’s initiative to share surplus production with those in need also means reduc-
ing the carbon footprint generated by the restaurants and significantly reducing the compa-
ny’s landfill costs. We therefore have economic, environmental and social benefits thanks to
a new operating procedure - a special system for freezing and storing ready-made chicken
meals. This innovation required a number of microbiological tests and cooperation with the
sanitary authorities. KFC donates ready-to-eat chicken meals to charities, working with more
than 30 local branches of Food Banks and more than 70 NGOs. In less than a year, AmRest has
donated more than 280 tonnes of ready-to-eat food to recipients, which translates into nearly
one million protein-rich meals (Deloitte, 2018, pp. 112-113). KFC is the first restaurant brand
in Poland to promote a project preventing food waste on such a large scale. The action taken
directly influences the perception of the brand in the region and builds employee engage-
ment. However, the project was made possible by innovation in the area of partnerships,
including with third sector actors (Deloitte, 2018).

Another example is the activity of the Sendzimir Foundation, which has developed con-
cepts for blue-green infrastructure systems, supervises the preparation of detailed designs and
the implementation of these investments. The entity implements various installations based
on nature-based solutions to increase landscape retention (rain gardens, retention basins, infil-
tration roundabouts, flower meadows, water purification islands, etc.) (Sendzimir Foundation
(2018).

The Foundation conducts practical training courses for city officials, designers and busi-
ness representatives in the field of blue-green infrastructure, thus disseminating green solu-
tions to different stakeholder groups. In its innovative projects, it seeks to involve interdiscipli-
nary groups of participants by providing opportunities to confront different skills and points of
view (Sendzimir Foundation, 2018). The attractiveness of cooperation between companies and
third sector entities is therefore evidenced by the greater opportunities for both sides of the
partnership to achieve benéefits (in relation to individual actions) that meet the requirements
of today’s market.

For businesses, these benefits are primarily:

- access to key resources: knowledge, skills, information and experience in the implementa-
tion of social projects,

- increase in social sensitivity of employees at various levels,

- reduction of operating costs,

- shaping an attractive offer on the market, adapted to the needs and requirements of the
market,

- increase in innovation capacity,

— increase in sales revenue,

- increasing the ability to defend effectively against competition through image enhance-
ment and cost-saving considerations.

For NGOs, on the other hand, the benefits of cooperation are (FOB, 2014):

- access to modern management methods,
- more effective implementation of statutory objectives,
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- increased level of commitment to important social goals,
— abetter publicimage and thus more opportunities to engage in other programmes,
- increased opportunities to obtain project funding.

Improving the competitiveness of market players today requires, among other things, the
creation of lasting partnerships with all stakeholder groups.

According to the concept of relationship marketing, it is about creating and maintaining
bilateral and multilateral relationships between the company and buyers and other stakehold-
ers in the process of creating and delivering products and services.

Relationships with stakeholders within the sector as well as those in other sectors are there-
fore important. The participation of partners in the creation of the company’s offer is intended
to contribute to the improvement or creation of a new offer that meets the needs of purchas-
ers, also taking into account social needs and translating into the realisation of the circular
economy.

5. Conclusions

Cooperation between business and third sector entities has great potential for develop-
ment and innovation. A number of circular projects between businesses and the third sec-
tor can, and indeed should, be implemented on the basis of cooperation and exchange of
resources, skills and competencies of both groups of partners.

At present, the benefits and prospective possibilities of such cooperation in Polish condi-
tions are not properly appreciated.

Changing this situation requires a lot of encouragement and promotion of information,
mainly from the public sector, about the advantages of cooperation between the two sectors.
It is also a necessity to promote circular solutions that create space and opportunities for part-
nerships between these actors.

In this respect, there is a need to improve the system of incentives (taxes, subsidies, entitle-
ments, and licences) for entrepreneurs inducing them to act towards a circular economy.

There is also a need for greater availability of bank offers offering special financial instru-
ments to support companies pursuing the idea (circular economy projects often escape stand-
ard financial evaluation) (Deloitte, 2018). Socially responsible public procurement is also key in
this respect.

References

Atasu, A, Dumas, C,, & Van Wassenhove, L. N. (2021). The circular business model. https://hbr.org/2021/07/the-
circular-business-model

Brears, R. C. (2018). Natural resource management and the circular economy. Cham: Palgrave Macmillan. https.//
doi.org/10.1007/978-3-319-71888-0

Cambridge Dictionary. (n.d.). Transition. https://dictionary.cambridge.org/dictionary/english/transition

Chlebisz, A, & Zak, M. (2018). Rola trzeciego sektora spoteczno-gospodarczego w ksztattowaniu odpowiedzial-
nosci spotecznej na przyktadzie wybranych reklam spotecznych. Rynek — Spoteczeristwo — Kultura, 2(28),
10-14.

Chrispim, M. C, Mattsson, M., Ulvenblad, P. (2023). The underrepresented key elements of Circular Economy:
A critical review of assessment tools and a guide for action. Sustainable Production and Consumption, 35,
539-558. https://doi.org/10.1016/j.5pc.2022.11.019

De Angelis, R. (2018). Business models in the circular economy. Palgrave.

78



SOCIAL ENTREPRENEURSHIP REVIEW  Vol. 1/2023

de Oliveira, C. T, & Oliveira, G. G. A. (2023). What Circular economy indicators really measure? An overview of
circular economy principles and sustainable development goals. Resources, Conservation and Recycling, 190,
106850. https://doi.org/10.1016/j.resconrec.2022.106850

DES. (n.d.). Podstawowe pojecia. https:.//www.ekonomiaspoleczna.gov.pl/Podstawowe,pojecia,380.html

Deloitte. (2018). Zamkniety obieg — otwarte mozliwosci. Perspektywy rozwoju gospodarki o obiegu zamknietym
w Polsce. https://www2.deloitte.com/pl/pl/pages/zarzadzania-procesami-i-strategiczne/articles/innowa-
cje/raport-zamkniety-obieg-otwarte-mozliwosci.html

EC. (2008). A European Economic Recovery Plan, Brussels, 26.11.2008, COM(2008) 800 final.

EC. (2011). A resource-efficient Europe — Flagship initiative under the Europe 2020 Strategy. Brussels, 26.1.2011
COM(2011) 21 final.

Ekins, P, Domenech, T, Drummond, P, Bleischwitz, R., Hughes, N, & Lotti, L. (2019). The circular economy: What,
why, how and where. Background paper for an OECD/EC Workshop on 5 July 2019 within the workshop
series “Managing environmental and energy transitions for regions and cities”. Paris: OECD.

EMF. (2013). Towards the circular economy. Economic and business rationale for an accelerated transition. https:/
emf.thirdlight.com/file/24/xTyQj30oxiYNMOTXTFsOXT5LF3C/Towards%20the%20circular%20economy%20
Vo1%201%3A%20an%20economic%20and%20business%20rationale%20for%20an%20accelerated%20
transition.pdf

EMF. (n.d.). What is a circular economy? https://ellenmacarthurfoundation.org/topics/circular-economy-intro-
duction/overview

EP. (2015). Circular economy: definition, importance and benefits. https://www.europarl.europa.eu/news/en/
headlines/economy/20151201STO05603/circular-economy-definition-importance-and-benefits

Farooque, M., Zhang, A., Thirer, M., Qu, T, & Huisingh, D. (2019). Circular supply chain management: A definition
and structured literature review. Journal of Cleaner Production, 228, 882-900.

Figge, F, Thorpe, A. S, & Gutberlet, M. (2023). Definitions of the circular economy: Circularity matters. Ecological
Economics, 208, 107823. https://doi.org/10.1016/j.ecolecon.2023.107823

FOB. (2014). Wspdtoraca organizacji pozarzqdowych z biznesem. Poradnik efektywnej wspotoracy. https:.//odpo-
wiedzialnybiznes.pl/wp-content/uploads/2014/04/Biznes-NGO_FOB.pdf

Galvdo, G.D. A, de Nadae, J, Clemente, D. H., Chinen, G,, & de Carvalho, M. M. (2018). Circular economy: Over-
view of barriers. Procedia CIRP, 73, 79-85. https://doi.org/10.1016/j.procir.2018.04.011

Geissdoerfer, M., Savaget, P, Bocken, N. M. P, & Hultink, E. J. (2017). The circular economy — A new sustainability
paradigm? Journal of Cleaner Production, 143, 757-768.

Ghosh, S. K. (2020). Waste Management as Economic Industry Towards Circular Economy. Singapore: Springer.
https://doi.org/10.1007/978-981-15-1620-7

GUS. (2021). Wspdtpraca organizacji non-profit z innymi podmiotami w 2021. https://stat.gov.pl/obszary-tema-
tyczne/gospodarka-spoleczna-wolontariat/gospodarka-spoleczna-trzeci-sektor/wspolpraca-organizacji-
non-profit-z-innymi-podmiotami-w-2021-r-9,5.html

Harri, A, Levédnen, J, & Linnanen, L. (2022). Circular economy. In Leal Filho, W,, Azul, A. M., Doni, F, Salvia, A.L.
(Eds.), Handbook of sustainability science in the future. Cham: Springer. https://doi.org/10.1007/978-3-030-
68074-9_73-1

John, I. B, Adekunle, S. A, & Aigbavboa, C. O. (2023). Adoption of circular economy by construction industry
SMEs: Organisational growth transition study. Sustainability, 15(7), 5929. https://doi.org/10.3390/5u15075929

Korhonen, J, Honkasalo, A, & Seppald, A. (2018). Circular economy: The concept and its limitations. Ecological
Economics, 143, 37-46. https://doi.org/10.1016/j.ecolecon.2017.06.041

Kozielski, R. (2017). Biznes nowych mozliwosci — czterolistna koniczyna — nowy paradygmat biznesu. Siedliska:
Doradztwo Wydawnicze GAB.

Mao, J., Li, C, Pei, Y., & Xu, L. (2018). Circular economy and sustainable development enterprises. Singapore: Springer.
https://doi.org/10.1007/978-981-10-8524-6

Michalak, D., Rosiek, K., & Szyja, P. (2020). Gospodarka niskoemisyjna, gospodarka cyrkularna, zielona gospodarka.
Uwarunkowania i wzajemne powiqgzania. £ 6dz: Wydawnictwo Uniwersytetu tédzkiego.

NAO. (n.d.). What are third sector organisations? https://www.nao.org.uk/successful-commissioning/introduc-
tion/what-are-civil-society-organisations-and-their-benefits-for-commissioners/

NEF. (2008). A Green New Deal. Joined-up policies to solve the triple crunch of the credit crisis, climate change and
high oil prices. https://neweconomics.org/uploads/files/8f737ea195fe56db2f_xbm6ihwb1.pdf

OECD. (2011). Towards green growth. https://doi.org/10.1787/9789264111318-en

PARP. (2021). Monitoring innowacyjnosci polskich przedsiebiorstw Wyniki IV edycji badania 2022. https://en.parp.
gov.pl/storage/publications/pdf/Raport_Monitoring-innowacyjnoci-polskich-przedsiebiorstw-IV-
edycja_2022_20_01_2023.pdf

79



KATARZYNA KOWALSKA, PAULINA SZYJA: COOPERATION OF THIRD SECTOR ENTITIES AND BUSINESS...

Salamon, L. M., & Sokolowski, W. (2014). The third sector in Europe: Towards a consensus conceptualization. \Work-
ing Paper No. 02. http://thirdsectorimpact.eu/site/assets/uploads/documentations/tsi-working-paper-no-
2-third  sector-europe-towards-consensus-conceptualization/Conceptualiza-Wrkg-Ppr-Fnl-LMS-12-20-14.
pdf

Sendzimir Foundation. (2018). https://sendzimir.org.pl/co-robimy/innowacje-dla-zrownowazonego-rozwoju/

Smol, M., Avdiushchenko, A, Kulczycka, J., & Nowaczek, A. (2018). Public awareness of circular economy in
southern Poland: Case of the Malopolska Region. Journal of Cleaner Production, 197. https://doi.org/10.1016/j.
jclepro.2018.06.100

Smigielska, G. (2007). Kreowanie przewagi konkurencyjnej w handlu detalicznym. Krakéw: Wydawnictwo Akade-
mii Ekonomicznej w Krakowie.

UNEP (2009). Global Green New Deal. Policy brief. https://wedocs.unep.org/bitstream/handle/20.500.11822/
7903/A_Global_Green_New_Deal_Policy_Brief.pdf?sequence=3&amp%3BisAllowed=

Williams, I. D., Curran, T, & Schneider, F. (2012). The role and contribution of the third sector in terms of waste
management and resource recovery. Waste Management, 32(10), 17391741, https://doi.org 10.1016/j.was-
man.2012.06.019

About Author/s
Katarzyna Kowalska, Ph.D Paulina Szyja* Ph.D
Pedagogical University of Cracow Pedagogical University of Cracow
ul. Podchoragzych 2, 30-084 Krakow, Poland ul. Podchorazych 2, 30-084 Krakdw, Poland
e-mail: katarzyna.kowalska@up.krakow.pl e-mail: paulina.szyja@up.krakow.pl
ORCID: 0000-0003-2816-1802 ORCID: 0000-0002-9672-1341

*Corresponding author.

Authors contributions

KK, PS.: conceptualization; KK, PS.: writing, original draft preparation; KK, PS.: writing, review and editing;
KK, PS.: supervision.
All authors have read and agreed to the published version of the manuscript.

Conflict of Interest

The authors declare that the research was conducted without any commercial or financial relationships that
could be construed as a potential conflict of interest.

Copyright and License

This article is published under the terms of the
@ ® Creative Commons Attribution (CC BY 4.0) License
http://creativecommons.org/licenses/by/4.0

Published by Krakow University of Economics — Krakow, Poland

80



SOCIAL ENTREPRENEURSHIP REVIEW  Vol. 1/2023

2 Ministry of Education and Science
Republic of Poland

The journal is co-financed in the years 2022-2024 by the Ministry of Education and Science of the Republic of
Poland in the framework of the ministerial programme “Development of Scientific Journals” (RCN) on the basis

of agreement no. RCN/SP/0391/2021/1 concluded on December 9, 2022 and being in force until December 8,
2024.

81



